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PRESENT PURCHASING FOR VALENTINE’S DAY

Have you bought any presents for Valentine’s Day in the last 12 months? Yes...
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BUDGET AND TYPE OF PURCHASES
49% of 16-34s plan to buy something for Valentine’s Day this year...
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Valentine's Day
tend to spend
less than £50.

C4 viewers are +24% more likely to spend money on food/drink for
Valentine’s Day than all adults.
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