The Nation Station:
Social Media
August 2020

So what exactly is…

INSIGHT TOOLS

COMMUNITY
4Youth is an online community with over a
thousand 16-24 year old members. We put
your questions to them each and every week
to get the insight you need on this hard to
reach and rapidly evolving audience.

INSIGHT PROJECTS

INSIGHT SEGMENTATIONS

At Channel 4 we have a
heritage with the youth
audience. For this project,
we look into the
relationships young people
have with brands. This work
looks at over 200 brands,
across 12 product & service
categories

AV:ID stands for Audio Visual
Identities and is a segmentation that
divides 16-24s into segments based
on their video viewing preferences.
We found five key viewing
preferences young people had in
2016, and refreshed this thinking in
2019. We’ve coded the segments
into our 4Youth community so you
can put your questions to them.

An initiative taking a
proactive approach in visiting
16-24s throughout the
nation. We get the downlow
on what young people think
about Channel 4 & a whole
host of subject areas,
through running focus
groups.

The UKTribes project began in 2005
and was based around the idea that
not all young people are the same.
We found 5 macro-segments young
people were in - Mainstream,
Leading Edge, Urban, Aspirant,
Alternative. We’ve coded the
segments into our 4Youth
community so you can put your
questions to them.

METHODLOGY

THIS REPORT WILL INCLUDE:
C4 INSIGHT PROJECTS

C4 INSIGHT TOOLS

EXTERNAL RESEARCH

COMMUNITY
As part of the Nation Station project, we
visited The University of East Anglia
and Cardiff University, in total running
4 focus groups with 20 students
in 2020. We asked students all about
their social media habits.

We also asked
over 100 of our 4Youth community
members
additional questions about their
social media habits, which platforms
they’re using and Channel 4’s place in
this.

NEWSPAPERS

Following the 4Studio
launch, we wanted to
explore young people &
their social media habits
Following the launch of 4Studio – Channel 4’s new
in-house digital content studio, the 4Studio
commercial division will look to optimize Channel
4’s unique appeal with young viewers across social
platforms, with a bespoke social branded
entertainment offer. We felt it was the best time to
do a deep dive into young people’s relationship
with social media platforms as a result.
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Social media
platforms
Delving into which social media platforms are resonating with
young people and what the future looks like for social media.

YouTube and Instagram are the most popular social media platforms
Data from YouthSight shows that the social media platforms that are used most amongst young people are YouTube (99%) and Instagram (88%), both of which see increases compared to data
from three years ago – especially Instagram (+29%). Interestingly, the need to keep up to date with what friends are up to, is show by Whatsapp being placed amongst young peoples top three
(88%). The apps seeing the biggest increases in usage from 2017 vs. 2020 are visual based apps TikTok (formerly Music.ly), which see’s a huge 500% increase since 2017, with 42% now using
TikTok in 2020 (vs. just 7% in 2017). Adding to this, Pinterest also see’s an increase vs. 2017, of +50%. The only platforms to have seen a decrease since 2017 are Tumblr (-25%) and Facebook (-7%).

16-24s Social Media Platform Usage

2017

+5%
99%
94%

+29%
88%
68%

+25%
88%
70%

-7%
86%
80%

2020

+7%
76%
71%

+15%
61%
53%

+500%
42%

+34%
39%
29%

+50%
39%
26%

7%
YouTube Instagram Whatsapp Facebook Snapchat

Twitter

TikTok

LinkedIn Pinterest

-25%
20%
15%

Tumblr
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Source: YouthSight/SYN, June 2017/June 2020, 'Please tell us how long you have been using each of the following social media platforms' and created the NET: Currently use, consisting of 'Joined within the last month' and 'Been using for over a month'. However in June 2019-20 we
reworded how we asked it 'Please tell us how often you use each of the following', and have created the NET: Currently use consisting of: 'Several times a day, a few times a day, usually only once a day, around once or twice a week, and less often’. TikTok = Music.ly in 2016.

Social media platforms that are visually engaging
There’s two key components that make social media platforms resonate best with young people. The first is the visual aesthetic delivered through various certain
platforms which is one of the key reasons they enjoyed using the likes of YouTube, TikTok, Instagram and Snapchat – they liked that they could send and receive
information via image based content rather than text. As well as this, they felt that the visually engaging social media platforms offered a form of escapism and
entertainment as opposed to other platforms.
For young people, the variety of content
available at their finger tips was what drew
them to YouTube. They also felt the ability
to pick and choose different genres or hear
from various people was a huge benefit.
The majority described using YouTube as
entertaining, some also spoke about it’s
educational purposes and how they used it
for music.

Young people felt that Instagram was their
favourite platform for a variety of reasons.
They liked that all content was visually
engaging and digestible and liked the ability
to post stories. Instagram was less about
entertainment (like YouTube and TikTok) and
more about lifestyle for young people, they
liked seeing what friends are up to, whilst
documenting their own lifestyle too.

“YouTube is my favourite platform as
there is a variety of people/communities
and video types that I really engage in.”

“Instagram, as it combines the majority of the
platforms into one. It gives me inspiration to
create, shop or cook. It also helps to catch up
with friends by using the story feature.”

TikTok was favoured by young people for
it’s short form content offering, which they
found easier to digest. They liked the
creativity that TikTok inspired and the
variation of content accessible.
Interestingly, they praised TikTok for
providing content that was authentic, funny
and relatable to them.

For some young people, they were using
Snapchat as there main correspondence
amongst friends because they liked the
ephemeral nature of Snapchat. Again, they
praised Snapchat for it’s visual based
interface and liked sending/seeing updates
to/from friends that were picture based. They
also liked the way that Snapchat had evolved
with features like the maps and stories.

“Tiktok is my favourite social media
platform because of the creativity and
variety. There are Tiktok videos for
everything and anything.”

Snapchat

“Snapchat because I can always talk to my
friends and see Their faces even when I
can't see them irl I feel like I have.”
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Social media platforms that keep you connected
The second component which helps social media platforms resonate with young people is being able to keep connected. Evidently, one of the key pros of using social
media platforms, was that they enabled young people to stay in touch with both family and friends. As well as this, they also used social media platforms to stay
connected with the news and current affairs too.
The majority spoke about how Facebook
was an essential way to keep in touch with
family and friends through the messenger
app which was important to them. As well
as this, they liked that Facebook has
everything all in one place like marketplace,
messenger and memes.

“Facebook, because that's where I see
posts from my friends and co-workers
and I also stay informed and have fun
with memes.”

Similarly to Facebook messenger, young
people praised WhatsApp’s functionality
which helped them stay in touch with
friends and family.
“My favourite social networking
platform is WhatsApp because it is
through it that I keep in touch with
friends and family and groups to which I
belong.”

Young people spoke about how Twitter was
the destination for content that was
informative and purposeful. On Twitter they
could keep up to date on topics revolving
around news, politics and other current
affairs related issues. They liked that they
could receive information and updates
quickly. As well as this, they enjoyed the
authenticity Twitter offered in viewpoints.
Some spoke about how they associate
Twitter with humour because of comedians
on the platform and entertaining twitter
threads.
“Twitter is my favourite social media as it has a
mixture of funny content, as well as many
informative posts and I can also keep in contact
with friends and family. I find the humour in
general on twitter much more to my taste than
other sites such as Facebook which personally
feels a little out dated. It also keeps me
informed in world problems.”
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What’s the
Future of social
media
platforms?
When we asked young people where they felt the future
of social media platforms were heading, they spoke
about how they envision social media platforms will be
predominantly video based, as it’s visually pleasing and
digestible. Many referenced the success of TikTok
amongst young people when speaking about this. This
could be the future we see, with younger generations in
particular, leading this trend. In fact, Ofcom’s 2020
Online Nation report found that

59% of 8-15 year

old's who use video sharing websites have already
made a video and uploaded it online.
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Source: Ofcom Online Nation 2020 summary report - https://bit.ly/2ZCITsW

What they’re using
social media for
This section explores what it is young people are using
social media for.

86% are using social media to watch video content
Interestingly, when using social media what’s essential for young people is that need to be connected, from staying in touch with friends (89%), to meeting new people
(14%) and understanding what’s going on at the moment such as staying up to date with news and current affairs (83%). As well as this, young people are using social
media for entertainment, such as watching video content (86%), to find funny or entertaining posts (82%), sharing memes (51%) and to fill up their spare time (81%).

Please tell us which social media platforms you use?

89%

Staying in touch with friends

86%

To watch video content
Staying up to date with news and current
events

83%
82%

To find funny or entertaining posts

81%

Filling up spare time

53%

Posting pictures (with friends/ selfies)
Sharing memes

51%

Following celebrities/ influencers lives

50%

49%

To have or read political debates

45%

To research new products to buy

40%

To share my opinion
To meet new people

14%
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Which social media posts
stand out to young people
During the focus groups, we asked participants to get their phones
out and show us the first post that caught their eye on a social
media platform of their choice. Interestingly, the majority went
straight to Instagram, other popular choices were Twitter,
Facebook and YouTube. There were three key types of post which
caught their eye: friends, influencers, news headlines and dogs.
They enjoyed seeing posts from friends and influencers because
they felt as though they could keep in the loop with their lifestyle
and found their content engaging. When speaking about news
headlines, they liked that on social media platforms it gave you
bitesize content which was easy to consume. When speaking
about dogs, they enjoyed content with the feel good, cute factor
which is why this caught their eye.
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Social media &
mental health
How social media can affect a young persons mental wellbeing.

14%
say
“Social media is my biggest
worry/cause of stress”

27%
say
“I’ve experienced some form of
cyberbullying or ‘trolling’
online”

The impact
social media
has on well
being

97%
say
“I feel people are often judged
by how they appear/present
themselves on social media”

57%
say
“What I see on social media
often affects my body image”
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The negative
impacts of
social media
When young people discussed social media, many
spoke about the negative experiences that had taken
their toll on their mental health. For the majority of
young people social media has impacted how self
conscious they are, in fact 54% of young people say
low self-esteem and not feeling good enough has
been made worse by technology or social media, and

half of young people feel poor body image has been

THREE NEGATIVE IMPACTS SOCIAL
MEDIA HAS ON A YOUNG PERSONS
MENTAL HEALTH:
COMPARING & UNRELEATSIC EXPECTATIONS:
One of the main negative impacts young people discussed when speaking
about social media, was continuously comparing their selves to others and
thus creating unnecessary stress and competition, with many saying that
Instagram was the main cause of this feeling. Social media acted as a
reminder of what they don’t have compared to friends and influencers.
Body image was a big issue for many too, with some saying they have often
felt pressure to look a certain way. Many found, social media blurred the
lines between what’s realistic and what’s not. However, young people
were very self aware in understanding these expectations were unrealistic,
and often took a social media detox when it was all too much.

made worse by technology or social media too. All of
which have a knock on effect on a young persons well

FEELING LEFT OUT:

being, with 45% saying mental health conditions,

Some young people spoke about the upset they had experienced and
the toll this had taken on their mental health when they experienced
FOMO amongst friends. They discussed how the likes of social media
platforms like Snapchat, meant they could see when they hadn’t been
invited to events with friends or missing out on experiences in general.

24% saying not sleeping well and 17% saying having
negative or harmful thoughts have all been made
worse because of social media or technology.
“Yes, my mental health has been affected by social media, particularly by Instagram. It can
be very difficult to separate yourself from what you see online and what the reality is. This
applies to lots of things, the most obvious of these being body image, but also wellness
blogging, exercise, the depiction of a seemingly perfect and held together life online that
isn't necessarily what it seems.”

THE NEWS & NEGATIVE OPINIONS:
Young people spoke about how they found the likes of Twitter and
Facebook to sometimes be depressing through the news stories shared
frequently on these platforms, which brought them down. Adding to this,
they also found it could be an overwhelming experience when they felt
pressured to say or do something.

Source: YouthSight/SYN, June 2020, Q = Which of the following problems, if any, are made worse by technology or social media? (n = 1,014)
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The positive impacts of
social media
Young people also spoke about the positivity social media could bring
too, with the capabilities to connect with like minded people who they
may not have met if it wasn’t for social media. For some, social media
acted as a safe space where they could truly feel comfortable to be their
real self and feel accepted with their own identity. Adding to this, this
support was very important for many young people who lacked it outside
of social media platforms, it meant they could seek help from people they
trust. As well as this, a few spoke about how social media was good for
meeting new people especially if you’d recently located somewhere new.

“Social media is like an escape…I’m trans and I could use my name and
be accepted on there, for me it was really, really useful to keep sane.”

“Yes I think social media has improved my mental health, as it has given
me a space to explore, share, and seek support for problems I may
have been experiencing. I have also been able to give advice and
support to others, which I find extremely fulfilling.”
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Influencers
Exploring the impact of social media influencers on young people,
what an influencer means and what it means to be an influencer in
the TV landscape.

VIDEO CLICK HERE

Young people discussing influencers…
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Young people are inspired
by influencer culture
Young people are becoming increasingly inspired by
influencers, 16-24s are twice as likely to say
celebrities influence their purchase decisions and
11% say they’ve bought something they’ve seen or
heard a social media influencer post about.
This entrepreneurial spirit from influencers, has even
inspired young people to delve into a influencer
enthused side hustle, with 19% of young people
saying they sell second hand clothes on Depop or
eBay, 5% are blogging or writing, 4% are
vlogging/YouTube and 3% are social media
influencers.
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Source: GB TGI Q2 2020 (Jan – Dec 19) base = 16+, SYN/YouthSight, 1). February 2020, Q = Where have you seen/heard something you have bought within the past two months? (n = 1,024). 2). April 2020, Q = What is your side hustle? (n = 282)

Why young
people like
influencers
When we spoke to young people about
influencers, they described them as a friend,
someone that was authentic, relatable and that
they trust.
They acknowledge that influencers also need
to make money so are understanding towards
them promoting brands as long as it feels
appropriate and an honest review.
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Influencers in the
TV world

“I have followed Roman Kemp since he was in 'I'm a Celebrity ...' on Instagram. I follow him
because I liked watching him on TV and I am interested in what he posts.”

We asked young people about whether influencers
existed in the TV world. Many found it difficult to recall TV
stars they’d count as influencers, finding it tricky to
attribute what this translated to in the TV world. However,
for those that did speak about TV influencers they
mentioned the likes of reality TV stars from shows like
Love Island, The Circle, I’m a Celebrity Get Me Out of
Here, Made in Chelsea and Gogglebox.
They defined influencers as people who were normal and
had became famous through mediums like TV, hence why
they mentioned reality TV stars.
The idea of TV stars becoming influencers is becoming
more prevalent to young people, in 2017 16% of young
people followed TV presenters on Instagram, whereas, in
2020, 23% of young people followed them on Instagram.
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Source: YouthSight/SYN, Q = Which of the following do you follow on Instagram? February 2020 (n = 706) & February 2017 (n =605).

Channel 4’s social
media platforms
This section explores young peoples relationship with Channel 4’s
social media channels, whether they’re discussing Channel 4
content on social media and their thoughts around 4Studio.

VIDEO CLICK HERE

Young people discussing Channel 4’s social media…
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Young people’s
thoughts on Channel
4’s social media
Young people were very positive about Channel 4’s social
media offering, they praised the relatable, light hearted
and humorous persona, which was important to them.
Young people spoke about how they liked that the memes
and short video clips Channel 4’s social media accounts
shared, they found this a digestible way to consume
content. Adding to this, some mentioned how seeing these
clips was a great way for them to find out about new TV
shows, and had encouraged them to go onto watch the full
programme.
When speaking about where they were following Channel
4’s social media accounts, Facebook was the most
mentioned, followed by Twitter, then Instagram and lastly,
Snapchat. Many, also spoke about how they were
following Channel 4 News specifically as they found it a
useful way to stay up to date with current affairs.

“I like Channel 4 on Facebook and I like the videos that the page sometimes uploads of short
clips from TV shows - I think they are effective for advertising different shows because they do
only show a snippet and leave you wanting to know what happened next so you're intrigued to
watch the show next time it is on, for example, I see a lot of clips from Gogglebox.”

“Five guys in a week… our friends saw it on social media and was like we
have to watch it!”

“The Gogglebox and the First Dates videos, I really like those as it gives you like a
taster of the programme, if I watched one bit of the Gogglebox, I’d be more likely
to go and watch the programme.”

“On Instagram, I follow Channel 4. I like looking at the memes they post… I’ve
followed them on Snapchat. I enjoy knowing that the content that they post is
something that I can relate too and its interesting.”

“I follow C4, E4, as well as Film4 I follow them across Facebook, Twitter,
Instagram and YouTube. Overall, I love the clips from my favourite shows
across social media, as well as, updates from when my favourite shows will be
returning. I love the humour and sense of personality they have across all the
platforms, it makes it seem like I'm interacting with a person rather then a TV
Company, you put effort into making things funny as well as light hearted which
makes its more enjoyable to follow them.”
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63% use social media to
speak about TV
programmes
Whilst watching TV, young people are so invested they share
their thoughts on social media, in fact, 20% say they use
social media to speak about TV adverts, and 34% of 16-24s
say whilst watching TV they search online for products
they’ve seen advertised.
16-24s go directly to social media channels whilst watching
their favourite TV programme’s, they’re 68% more likely to
regularly comment on social media sites about the
programme’s they’re watching and twice as likely to
regularly read comments on social media sites about the
programme they’re watching.
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Source: GB TGI Q2 2020 (Jan – Dec 19) base = 16+

VIDEO CLICK HERE

Young people discussing Branded Entertainment…
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47%

of young people are
interested in watching
C4’s new short form
content on Snapchat
“I love channel 4 content and being able to access it in short forms will make
it easier to see what different shows are all about.”
“Shorter videos are definitely something I would watch. Short videos are
something extremely popular at the moment as they are super quick and
easy to enjoy.”

“It will be great thing for people who maybe are traveling and want to catch
up on their favourite show...”

“I think it's a good idea - these are shows that I watch a lot
when I am at home but when I'm away for uni, I don't have
access to a TV a lot of the time, so it would be nice to be
able to catch up on them in a short period of time.”
“It'd be easy to watch and have conversations with my
friends on the same platform so we can watch shows
together.”

In June, 4Studio announced their recent partnership
between Snapchat and Channel 4, where Channel 4
would host 300 short-form edits of programmes. We
asked young people their thoughts on this, many found
that it would be a really useful way to access content
they enjoy. They spoke a lot about the flexibility this
would offer e.g. being able to watch short form content
whilst traveling or at University. Some also spoke about
how it was good to have everything in one place, having
Channel 4 content where they’d also be speaking to
their friends was a huge positive.
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Thank you, questions
please contact
ccory@channel4.co.uk

